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The other route in Vendor Financing arrangement that Vivriti takes is Sales Bill 

Financing of vendors which takes in the form of off-balance sheet financing. In 

such a program, the targeted number of borrowers are at least 10-15 vendors and 

the ticket size of loans range between INR 3-5 crores. 

In both the cases, the ticket size of loans and pricing can vary based on the 

external and internal credit rating of the entity. 

Below we present the key findings of the diligence process about the company 

and argue in favour of ABC to onboard them. 

Company background 

History 

ABC Ltd, based out of a Tier-1 metro city, operates in the edible oil segment and 

offers a diverse range of products, catering to various consumer preferences. 

A family-managed business with a strong presence in the industry for 10-15 

years, the company has successfully established itself as one of India's leading 

edible oil manufacturers. ABC has not engaged in any fundraising activities so 

far and remains closely held by its promoters, indicating their confidence in the 

company's financial stability and growth prospects. 

Overall, ABC's strong vintage, extensive experience in the edible oil industry 

across the value chain, and sound credit risk profile position it as a promising 

player in the competitive market of edible oils. 
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Why ABC Ltd was chosen? 

After the company passed all the key profiling criteria, Vivriti Capital considered 
to onboard ABC for Anchor PB□ based on the following rationale: 

• ABC Ltd has been in the market for close to two decades and Is
predominantly a known name in Indian households across the northern
region.

• They began with trading of edible oils and later, started their own refinery
to have direct import and deeper penetration.

• The company operates in both 828 and 82C models where they do bulk
sales to namkeen institutional buyers (snacks industry) and operates
through a multi-brand distributorship model, with a network of ~2000
distributors spread across.

• ABC witnessed a CAGR of 15-20 % in revenue and 35-40% in PAT over
FY20 to FY23.
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